I’m Not An Object,

Neither
Are

you!

Interview with Rita Chemaly -
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By | Jasmine Boyajian

The problem is that women in Lebanon
are bombarded with social biased
pictures; they won’t be able to see the
prejudice and discrimination after a while. A small
boy and a small girl are influenced by those ads
such as the “Babybotte” and “Barbie" ads! Lego
game toys are usually intended for boys that will
help him use his brain, while Barbie dolls are highly recommended for girls, for her to pamper and
integrate the image of the mother she will one
day become! We live in a world where stereotypes,
related to gender role division, are very difficult
to overcome, but we can do it by differentiating
between the biased images/games and the nonbiased ones,” explained Rita Chemaly, researcher,
author, and women’s rights activist. Fit’n Style
Magazine talked to Rita during an interview.
What is the main reason that women have been objectified in the media?
The media complex uses women’s bodies to sell more via
discriminatory images. Ads use women’s charm and display them
to attract attention. These images are so commonly stamped in the
public’s minds that we help in reproducing the stereotypical roles
of women and men.
Sexualized violence is used in many ads, which
portray women as “victim” sex objects and men as
“violent” aggressors. How can this have an influence on women’s psychology?
Women do integrate such ads and won’t see the prejudice and
discrimination they create. Images and social roles (women as

housewives and men as house caretakers and society saviors) are so
commonly engraved in our subconscious that we usually replicate
them over and over! Actually, I was so glad when my brother-in-law
wrote to me, “Let your husband help you iron your future newborn
clothes, this task is not just for women!”
How do you think men perceive such ads?
The problem is, in my opinion, that women and men are influenced
by those ads which affect public opinion as a whole. Women
and men are adjusting - this is the main problem - and becoming
accustomed to such images to the extent of considering them
acceptable and normal!
Do you consider media the primary platform for
women objectification?
Media is certainly the primary platform responsible for women
objectification, but women should also be held accountable. What
makes the situation more complicated is that women contribute to
the reproduction of the dominant patriarchal culture, which in turn
reinforces stereotypes. If we as women accept to see bodies and
the use of our bodies in such ads, then we are only reinforcing the
stereotypes, instead of stopping them.

Is it normal to use a woman’s body to market a car or any other
product? Do you see any link? Think about it!
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